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Ilka Jakobs The  Ro le  o f  Soc ia l i za t ion-Re la ted  Factors  fo r  Ado lescents ’  T rus t  in
News  Med ia  (p .7 )

Pre-conference Schedule

8:30 - 9:00 Greet ings  &  cof fee

Media ,  T rust  and  Technology  
Pre-conference  Open ing
Professor  Ter ry  F lew opens  the  conference  w i th  the  key  quest ions
gu id ing  th i s  conference :  What  i s  the  ro le  o f  t rus t  in  modern
communicat ions  debates ,  par t i cu la r ly  as  i t  per ta ins  to  d ig i ta l
soc ie t ies  and  emergent  communicat ion  techno log ies?  What
imp l ica t ions  does  i t  ca r ry  fo r  po l i cy ,  regu la t ion ,  and  communicat ion
pract ices—espec ia l l y  in  l ight  o f  g rowing  ca l l s  fo r  accountab i l i ty  and
t ransparency  in  d ig i ta l  med ia  governance?

9:00 - 9:15
Chair: Terry Flew

Sess ion  1 :  T rust  in f luences  and  soc ia l  impacts
Th is  sess ion  d i scusses  the  soc io log ica l  aspects ,  soc ia l i za t ion
processes ,  and  in te rpersona l  o r  communa l  in f luences  on  t rus t  in
med ia ,  techno logy ,  and  pub l i c  ins t i tu t ions .  These  presentat ions  a l so
demonst ra te  how pub l i c  t rus t  i s  shaped  in  ways  that  potent ia l l y
cha l l enge  t rad i t iona l  mode ls  o f  governance .

9:15 - 10:30
Chair: Timothy Koskie

Terry Flew Mediated  t rus t  beyond ‘ the  med ia ’ :  I ns t i tu t ions ,  techno logy  and
communicat ions  as  med ia tors  o f  t rus t  re la t ions  (p .5)

Anna
Litvinenko

Fo lk  Theor ies  About  Med ia  T rus t :  How German Users  Nav igate
Trus tworth iness  in  H igh-Cho ice  In format ion  Env i ronments  (p .5)

Augusto
Valeriani

Reth ink ing  News  Med ia  T rus t  and  News  E f f i cacy  in  the
Contemporary  In format ion  Env i ronment  (p .6)

Roeland Dubèl How the  Pub l i c  Expresses  News  Med ia  T rus t  on  Soc ia l  Med ia  (p .6)

10:30 - 10:45 Morn ing  Tea

Sess ion  2 :  T rust  and  po l i t i ca l  po lar i sa t ion
Th is  sess ion  focuses  on  t rus t  as  i t  impacts  and  i s  impacted  th rough
po l i t i cs ,  government ,  and  po la r i zed  contexts .  I t  cons iders  how t rus t
i s  mob i l i zed ,  e roded ,  and  reconst ructed ,  h igh l ight ing  how news
media ,  po l i cymakers ,  and  ins t i tu t ions  respond to  or  exacerbate
these  tens ions .

10:45-12:00
Chair: Agata Stepnik

danah boyd Jenga  Po l i t i cs :  The  St ra teg ic  Weapon izat ion  o f  D i s t rus t  (p .7 )

Parker Bach Bet  on  I t :  Sh i f t ing  Trus t  in  Represent ing  Pub l i c  Op in ion ,  f rom
Pol i t i ca l  Po l l i ng  to  Pred ic t ion  Markets  (p .8)

Ling Liu Unders tand ing  Med ia  T rus t :  The  Percept ion  o f  “The  Med ia”  in  a
Chang ing  Med ia  Landscape  (p .8)

Efrat
Nechushtai

From Trus t  to  T rus tworth iness :  Reor ient ing  Journa l i sm in  an
I l l ibera l  E ra  (p .9)

Lori Young Beyond fact -check ing?  Med ia  provenance  and  the  promise  o f  v i sua l
content  authent ica t ion  (p .9)

12:00 - 13:00 Lunch
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Sess ion  4 :  T rust  and  P la t forms
Th is  sess ion  ana lyses  med ia  t rus t  re la ted  to  spec i f i c  d ig i ta l
p la t fo rms ,  content  moderat ion ,  and  c red ib i l i ty  in  on l ine  spaces .  The
presentat ions  exp lore  how p la t form governance ,  regu la tory
in te rvent ions ,  and  pub l i c  sc rut iny  in te rsect  in  shap ing  the
t rus twor th iness  o f  d ig i ta l  i n f ras t ructures .

14:15 - 15:30
Chair: Terry Flew

15:30 - 15:45 Afternoon  tea

Sess ion  5 :  T rust  a round the  wor ld
Th is  sess ion  exp lores  how t rus t  in  med ia  and  techno logy  i s  shaped
by  d iverse  nat iona l  and  cu l tu ra l  contexts .  These  s tud ies  h igh l ight
the  var ied  soc iopo l i t i ca l ,  i ns t i tu t iona l ,  and  cu l tu ra l  fac tors  that
underp in  t rus t  in  g loba l  se t t ings ,  o f fe r ing  ins ights  in to  how med ia
sys tems  adapt  o r  fa l te r  in  the  face  o f  pub l i c  skept ic i sm,
techno log ica l  d i s rupt ion ,  and  sh i f t ing  c iv ic  expectat ions .

15:45 - 17:00
Chair: Wenjia Tang

Audrey
Halversen

T ikTok  Journa l i sm:  News  Cred ib i l i ty  Percept ions  and  Learn ing  on
T ikTok  (p . 12 )

Giles Moss Communicat ing  P la t fo rm Regu la t ion ,  Jus t i fy ing  Pub l i c  T rus t?  (p . 13 )

Andeas
Schellewald

Trust  in  Gaming :  Moderat ion  and  persona l i za t ion  on  gaming
p la t forms  (p . 13 )

Sophia Baik Po l i t i c i zed  mis t rus t  in  p la t fo rm governance :  How c la ims  o f  ant i -
conservat ive  b ias  in  content  moderat ion  pers i s t  i n  the  Un i ted  Sta tes
(p . 14)

Agata Stepnik Trust ,  a lgor i thmic  l i te racy ,  and  act ive  curat ion :  the  fu ture  o f  d ig i ta l
l i f e  in  a  generat ive  A I  wor ld .  (p . 14)

Christopher Ali Future-proof ing  PBS :  Amer ican  Pub l i c  Serv ing  Broadcast ing  in  the
Post -Trus t  E ra  (p . 15 )

Yixin Wei When Fore ign  Med ia  Fa i l s :  The  Dominance  o f  Nat iona l i sm and
Author i ta r ian  Tra i t s  in  Shap ing  Med ia  T rus t  in  Ch ina  (p . 15 )

Biying Wu-
Ouyang

How to  inc rease  t rus t  and  par t i c ipat ion  in  the  age  o f  A I?  Examin ing
the  ro le  o f  A I  awareness  and  comfor t  l eve l  based  on  ev idence  f rom
26 Count r ies  (p . 16)

Nina Steindl Reasons  fo r  T rus t :  Genera l  and  S i tuat ion-spec i f i c  reasons  fo r  Med ia
Trus t  among Ado lescents  in  Germany  (p . 16)

Sess ion  3 :  T rust  and  AI
Presentat ions  in  th i s  sess ion  examine  the  in te rsect ion  o f  a r t i f i c i a l
i n te l l igence  and  the  t rus twor th iness  o f  automated  sys tems .  The
conversat ion  a l so  extends  to  quest ions  about  regu la tory
f rameworks ,  e th ica l  s tandards ,  and  the  ro le  o f  po l i cy  in  manag ing
AI  deve lopment  in  sens i t i ve  soc ia l  and  communicat ive  contexts .

13:00 - 14:15
Chair: Mark Boukes

Maria
Kyriakidou

‘A r t i f i c i a l  w i tness ing ’ :  A I  and  t rus t  in  human i ta r ian  communicat ion
(p . 10)

Hadar Levy-
Landesberg

“Deep  Trus t ”  and  The  Po l i t i cs  o f  Vo ice  B iometr ic  Authent ica t ion
(p . 10)

Timothy Koskie The  A I  T rus t  Debate :  How Redd i t  Users  F ramed Ar t i f i c i a l
In te l l igence  in  E lect ion  D i scuss ions  (p . 1 1 )

Yihui Huang Trust  in  A I  techno logy ,  t rus t  in  A I  manufacturer ,  and  med ia
at tent ion :  fac tors  shap ing  pub l i c  adopt ion  o f  autonomous  veh ic le
tax i  th rough  TAM (p . 1 1 )

Jinny Zhang Advanc ing  Trus t  in  A I -Powered  Search  Eng ines  th rough  Exp la inab le
AI :  A  Human-Cent r i c  Approach  (p . 12 )

Clos ing  s tatements
Conc lud ing  remarks  f rom conference  presenters  re f lec t  on  common
themes  and  tens ions  across  sess ions ,  emphas iz ing  the  ro le  o f
in te rd i sc ip l ina ry  scho la rsh ip  in  gu id ing  fu ture  research .  Th i s  inc ludes
the  u rgent  need  for  cont inued  d ia logue  between  researchers ,
po l i cymakers ,  and  organ i sa t ions  on  how t rus t  i s  cu l t i va ted ,  managed ,
and  regu la ted  in  a  rap id ly  evo lv ing  med ia  and  techno log ica l  l andscape .

17:00 - 17:15
Chair: Mark Bourkes
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Full Abstracts
Mediated  t rust  beyond ‘ the  media ’ :  Inst i tu t ions ,  technology  and  communicat ions  as
mediators  o f  t rust  re lat ions

Ter ry  F lew 
The  Un ivers i ty  o f  Sydney

The  concept  o f  t rust  has  a  long  h i s tory  in  communicat ions  scho la rsh ip .  However,  work  in  the  f i e ld  has
been  f ragmented  across  sub- f ie lds  ( in te rpersona l ,  o rgan izat iona l ,  mass  communicat ion ,  ph i losophy  o f
communicat ion ,  e tc . ) ,  and  i t s  s tand ing  has  o f ten  been  imp l ic i t  ra ther  than  exp l i c i t  (e .g .  the
s ign i f i cance  o f  m ist rust  in  the  r i se  o f  popu l i s t  ideo log ies ,  the  re la t ionsh ip  o f  soc ia l  med ia  to  “post -
t ru th”  d i scourses) .  I n  many  respects ,  the  hear t land  o f  t rust  s tud ies  rema ins  soc io logy,  po l i t i ca l
sc ience ,  and  sub-d i sc ip l ines  such  as  management  s tud ies  ra ther  than  communicat ion  stud ies
(Bachmann &  Zaheer,  2006 ;  Mo l le r ing ,  2006) .  
The  te rm ‘med iated  t rust ’  has  come to  be  used  recent ly  w i th  regard  to  sc ience  communicat ion
(Schafer,  2016) ,  B lockcha in  techno log ies  (Bodo,  2021 )  and  ‘post - t ru th ’  (Hars in ,  2024) .  At  the  same
t ime,  tens ion  ex i s t s  in  these  works  as  to  whether  the  focus  i s  p r imar i l y  on  t rust  in  med ia  inst i tu t ions
or  techno log ica l l y-med iated  communicat ion  more  genera l l y.  Th i s  paper  draws  upon  work  assoc iated
wi th  med iat i sat ion  (Cou ldry  &  Hepp,  2017) ,  as  we l l  as  work  on  the  ph i losophy  o f  techno logy  (Ar thur,
2009 ;  Schar f f  &  Dusek ,  2003) ,  to  a rgue  that  med iated  t rust  i s  best  understood as  emerg ing  in  a
three-way  force  f i e ld  between  communicat ion ,  i nst i tu t ions  and  techno log ies .  
Th i s  f ramework  w i l l  address  longstand ing  debates  about  the  re la t ionsh ip  between  t rust  and
t rustworth iness  (Habermas ,  2018 ;  Hawley,  2019 ;  Luhmann ,  2017)  and  whether  one  can  ‘ t rust ’  d ig i ta l
p la t forms  or  a r t i f i c i a l  i n te l l igence .  I t  w i l l  conc lude  by  cons ider ing  what  i t  may  mean  for
communicat ions  as  a  f i e ld  to  g ive  new forms  o f  agency  to  in format ion  process ing  mach ines .  

Arthur,  W.  B .  (2009) .  The  Nature  o f  Techno logy :  What  i t  i s  and  how i t  evo lves .  F ree  Press .
Bachmann ,  R . ,  &  Zaheer,  A .  (2006) .  Handbook  o f  Trust  Research .  Edward  E lgar.
Bodo,  B .  (2021 ) .  Med iated  t rust :  A  theoret ica l  f ramework  to  address  the  t rustwor th iness  o f  techno log ica l  t rust  med iators .  New
Media  &  Soc ie ty,  23(9) ,  2668–2690.
Cou ldry,  N . ,  &  Hepp,  A .  (2017) .  The  Med iated  Const ruct ion  o f  Rea l i ty.  Po l i ty.
Habermas ,  J .  (2018) .  Theory  o f  Rat iona l i ty  and  Theory  o f  Mean ing .  In  Jurgen  Habermas :  Ph i losoph ica l  In t roduct ions—Five
Approaches  to  Communicat ive  Reason  (pp .  79–99) .  Po l i ty.
Hars in ,  J .  (2024) .  In t roduct ion :  Post - t ru th  as  G loba l i z ing  Pub l i c  Mood ( Indef in i te ,  Anx ious ,  Dystop ic) .  I n  Re- th ink ing  Med iat ions  o f
Post - t ru th  Po l i t i cs  and  Trust :  G loba l i ty,  Cu l tu re ,  Af fect  (pp .  1 –33) .  Rout ledge .
Hawley,  K .  (2019) .  How to  be  Trustworthy.  Oxford  Un ivers i ty  Press .
Luhmann ,  N .  (2017) .  Trust  and  Power  (2nd  ed . ) .  Po l i ty  Press .
Mö l le r ing ,  G .  (2006) .  Trust :  Reason ,  Rout ine ,  Re f lex iv i ty.  E l sev ie r.
Schafer,  M .  (2016) .  Med iated  t rust  in  sc ience :  Concept ,  measurement  and  perspect ives  fo r  the  ‘ sc ience  o f  sc ience  communicat ion . ’
Journa l  o f  Sc ience  Communicat ion ,  15 (5) ,  1 –7.
Schar f f,  R . ,  &  Dusek ,  V.  (2003) .  Ph i losophy  o f  Techno logy :  The  Techno log ica l  Cond i t ion .  B lackwe l l .

Folk  Theor ies  About  Media  Trust :  How German Users  Nav igate  Trustworth iness  in  H igh-
Choice  In format ion  Env i ronments

Anna  L i tv inenko ,  F lo r ian  Pr im ig ,  Anna-Theresa  Mayer  &  Chr i s toph  Neuberger  1 1 2 1

Fre ie  Un ivers i tät  Ber l i n ,  We izenbaum Inst i tu te1 2

The  d ig i ta l i zat ion  o f  news  env i ronments  has  brought  renewed at tent ion  to  the  complex i t i es  o f  how
trust  in  med ia  i s  fo rmed and  ma inta ined .  Whi le  research  ind icates  that  t rust  in  med ia  w i th in  Germany
rema ins  re la t ive ly  s tab le  and  i s  c lose ly  l i nked  to  t rust  in  po l i t i ca l  i nst i tu t ions  (Qu i r ing  e t  a l . ,  2024) ,
quant i ta t ive  s tud ies  o f ten  st rugg le  w i th  the  ambigu i ty  sur round ing  the  not ions  o f  “ t rust ”  and
“med ia” ,  l eav ing  def in i t ions  open  to  ind iv idua l  i n te rpretat ions ,  wh ich  causes  methodo log ica l
cha l l enges .  Our  s tudy  exp lores  how ind iv idua l s  in  Germany  ass ign  t rust  to  med ia  sources  in  today ' s
h igh-cho ice  in format ion  env i ronment ,  focus ing  on  “ fo lk  theor ies”—persona l  i n te rpretat ions  shaped by
ind iv idua l  exper iences .  The  research  draws  on  med ia  d ia r ies  and  semi -st ructured  in te rv iews  w i th  29
par t i c ipants  f rom d iverse  soc ia l  m i l i eus ,  categor ized  us ing  the  S inus-M i l i eus ®  f ramework .  Th i s  method
t ranscends  t rad i t iona l  soc ia l  c lass  by  in tegrat ing  cu l tu ra l  and  va lue  d imens ions .  We focused  on  the
la rgest  m i l i eu  groups  w i th in  German soc ie ty  (S INUS ,  2024) :  adapt ive  pragmat ic  midd le  c lass  (modern
ma inst ream) ,  exped i t i ve  (ambi t ious  c reat ive  bohemians) ,  nosta lg ic  midd le  c lass  (harmony-or iented
lower  midd le  c lass) ,  per former  (e f f i c iency-or iented  and  progress -opt im ist i c  e l i te) ,  and  post -mater ia l
(conf ident  educated  e l i te  w i th  post -mater ia l  va lues) .  The  pre l im inary  ana lys i s  ident i f i es  th ree  med ia
t rust  ass ignment  types :  ( 1 )  The  Know- i t -a l l ,  who  c la ims  complete  in te l l ec tua l  autonomy and  ma inta ins
a  se l f - su f f i c ient  image  a l igned  w i th  an  in formed c i t i zen  idea l ,  ye t  o f ten  den ies  the  pract ica l
l im i tat ions  o f  th i s  approach ;  (2)  The  Escap ist ,  who  avo ids  c r i t i ca l  med ia  engagement ,  p re fe r r ing  to
avo id  po l i t i ca l  content  in  med ia  due  to  the  exhaust ion  assoc iated  w i th  ma inta in ing  med ia  v ig i l ance ;
and  (3)  The  Cyn ica l  P ragmat i s t ,  who  accepts  that  complete  t ru th  may  be  unat ta inab le  th rough  med ia ,
v iewing  i t  as  inherent ly  po l i t i ca l  and  reserv ing  sc rut iny  fo r  i ssues  o f  persona l  impor tance .  The  study
cont r ibutes  to  a  deeper  understand ing  o f  med ia  t rust  by  uncover ing  nuanced  t rust  ass ignment
pat te rns  across  German soc ia l  m i l i eus  and  reg iona l  East -West  d i s t inc t ions ,  demonst rat ing  how
persona l  i n te rpretat ions  and  l i fe  contexts  shape  med ia  engagement  in  a  complex  d ig i ta l  l andscape .
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Reth ink ing  News  Media  Trust  and  News  Ef f icacy  in  the  Contemporary  In format ion
Env i ronment

Augusto  Va le r ian i ,  D iego  Garus i  &  Serg io  Sp lendore1 2 3

Univers i ty  o f  Bo logna ,  Un ivers i ty  o f  Vienna ,  Un ivers i ty  o f  M i l an1 2 3

Th is  s tudy  leverages  a  survey  to  be  admin i s te red  to  a  representat ive  sample  o f  the  I ta l i an  popu lat ion
in  February  2025  to  propose  nove l  measures  fo r  invest igat ing  news  med ia  t rust  and  the
underexp lored  yet  p ivota l  concept  o f  news  e f f i cacy.  Empi r i ca l l y,  i t  exp lores  the  re la t ionsh ip  between
these  two d imens ions ,  a im ing  to  shed  l ight  on  the i r  i n te rp lay  w i th in  today ’s  in format ion  env i ronment .
Recent  advancements  in  news  med ia  t rust  research  cha l l enge  t rad i t iona l  de f in i t ions  o f  t rust  as  a
mere  at t i tude ,  suggest ing  instead  that  t rust  enta i l s  a  dec i s ion  to  suspend vu lnerab i l i ty  and
uncer ta in ty  toward  news  med ia  (B löbaum,  2021 ) .  Wh i le  pr io r  s tud ies  employ ing  th i s  conceptua l  sh i f t
have  predominant ly  re l i ed  on  qua l i ta t ive  methods  (Garus i  and  Juarez  M i ro ,  2024) ,  th i s  paper  extends
the  approach  to  a  quant i ta t ive  f ramework .  Spec i f i ca l l y,  respondents  a re  asked  to  eva luate  the  extent
to  wh ich  the i r  dec i s ions  across  var ious  domains—inc lud ing  economics ,  hea l th ,  env i ronment ,  po l i t i cs ,
l i festy le ,  and  enter ta inment—have  been  taken  by  re ly ing  on  the  news  consumed .
The  cur rent  med ia  env i ronment  i s  character i zed  by  contested  t ru ths  and  mis in format ion  (Waisbord ,
2018)  and  the  r i se  o f  nove l  ac tors ,  such  as  the  so-ca l l ed  “newsf luencers”  (Hurcombe,  2024) ,
estab l i sh ing  nove l  re la t iona l  pat te rns  w i th  the i r  aud iences .  Hence ,  we  hypothes ize  that  ind iv idua l s ’
se l f -percept ion  o f  “news  e f f i cacy”  p lays  a  cent ra l  ro le  in  shap ing  t rust  dec i s ions .
To  date ,  journa l i sm stud ies  have  pr imar i l y  conceptua l i zed  news  e f f i cacy  th rough  i t s  in te rna l
d imens ion—i .e . ,  an  ind iv idua l ’s  be l i e f  i n  the i r  ab i l i ty  to  comprehend and  engage  w i th  news  content
(Park  and  Kaye ,  2021 ;  Hopp,  2022) .  However,  d rawing  on  the  po l i t i ca l  sc ience  const ruct  o f  po l i t i ca l
e f f i cacy,  wh ich  encompasses  both  in te rna l  and  externa l  d imens ions ,  we  a rgue  that  incorporat ing  an
externa l  d imens ion  o f  news  e f f i cacy  cou ld  enr ich  both  the  exp lanatory  potent ia l  o f  the  concept  and
our  broader  understand ing  o f  news  t rust .  We thus  def ine—and measure  accord ing ly—externa l  news
ef f i cacy  as  a  person ’s  be l i e f  i n  the i r  capac i ty  to  in f luence  the  newsmak ing  process  and  the i r
percept ion  o f  the  med ia  system’s  respons iveness  and  ut i l i ty  fo r  them.
By  in tegrat ing  th i s  externa l  perspect ive  and  advanc ing  nove l  measures  o f  news  med ia  t rust ,  the  s tudy
cont r ibutes  both  empi r i ca l l y  and  theoret ica l l y  to  the  f i e ld  o f  news  med ia  t rust  research ,  o f fe r ing  a
comprehens ive  f ramework  fo r  ana lyz ing  t rust  dynamics  in  the  contemporary  in format ion  env i ronment .
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How the  Publ ic  Expresses  News  Media  Trust  on  Soc ia l  Media
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Amsterdam Schoo l  o f  Communicat ion  Research ,  Un ivers i ty  o f  Amsterdam,  Vr i j e  Un ivers i te i t  Amsterdam1 2

Pub l i c  t rust  in  news  med ia  i s  dec l in ing .  Th i s  dec l ine  i s  par t ly  due  to  news  med ia  hav ing  a  l im i ted
understand ing  o f  the  pub l i c ’s  expectat ions  o f the  news  med ia .  P rev ious  research  that  a t tempted  to
ident i fy  the  expectat ions  under ly ing  news  med ia  t rust  most ly  used  surveys .  Yet ,  su rveys  measur ing
news  med ia  t rust  re ly  on  predef ined  categor ies ,  l im i t ing  the i r  ab i l i ty  to  capture  how c i t i zens  express
news  med ia  t rust  in  natura l  se t t ings .  Consequent ly,  research  study ing  how the  pub l i c  communicates
the i r  t rust  in  news  med ia  i s  m iss ing .  To  address  th i s  gap ,  we  ana lyse  soc ia l  med ia  comments  d i rected
at  news  med ia  channe l s  to  understand  how the  pub l i c  expresses  the i r  news  med ia  t rust .

We in t roduce  the  concept  o f  “express ions  o f  news  med ia  t rust ”  to  d i f fe rent ia te  the  measurement  o f
med ia  t rust  in  surveys  f rom our  ob ject  o f  ana lys i s ,  wh ich  i s  the  communicat ion  o f  news  med ia  t rust  in
a  natura l i s t i c  se t t ing  l i ke  soc ia l  med ia .  Us ing  the  f ramework  o f  news  med ia  t rust  as  de f ined  by  Fawz i
e t  a l .  (2021 ) ,  we  a im to  examine :  ( 1 )  Which  news  med ia  ob jects  a re  ta rgeted  in  news  med ia  t rust
express ions  (spec i f i c  news  med ia  ob jects ,  such  as  news  i tems  vs .  journa l i sm in  genera l ) ,  (2 )  to  what
extent  c i t i zens  express  the i r  sat i s fact ion  w i th  the  news  med ia ’s  per formance ,  and  (3)  by  wh ich  norms
or  ro le  concept ions  the  news  med ia ’s  per formance  i s  eva luated .

We scraped  user  comments  f rom 18  Dutch  news  out le ts  ac ross  s i x  soc ia l  med ia  p la t fo rms :  Facebook ,
Instagram,  L inked In ,  TikTok ,  Twi t te r,  and  YouTube  (N  =  60,9 18) .  A  manua l  content  ana lys i s  w i l l  be
employed :  Three  independent  coders  w i l l  ana lyse  soc ia l  med ia  comments  fo r  the  th ree  components  o f
news  med ia  t rust .  By  ana lys ing  user  comments  across  mu l t ip le  p la t fo rms ,  news  out le ts ,  and
components  o f  news  med ia  t rust ,  th i s  s tudy  o f fe rs  a  broad  inventory  o f  how the  pub l i c  expresses
news  med ia  t rust  in  a  natura l i s t i c  se t t ing . 6



The  Ro le  o f  Soc ia l i zat ion-Re lated  Factors  for  Adolescents ’  Trust  in  News  Media
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Media  t rust  has  been  a  prominent  a rea  o f  research  fo r  many  years .  However,  i t  rema ins  unc lear  how
ind iv idua l s  deve lop  med ia  t rust  and  how th i s  p rocess  i s  shaped  by  soc ia l i zat ion .  Ado lescence  i s
par t i cu la r ly  impor tant  in  th i s  regard ,  as  ado lescents  fo rm long- te rm at t i tudes  towards  news  med ia  in
in te ract ion  w i th  fami ly,  peers  and  schoo l .  We there fore  examine  the  ro le  o f  these  soc ia l i zat ion  agents
in  the  deve lopment  o f  ado lescents '  med ia  t rust .  Fo l lowing  the  recent  idea  in  med ia  t rust  research
that  espec ia l l y  c r i t i ca l ,  re f lec t ive  t rust  i s  normat ive ly  des i rab le ,  we  invest igated  not  on ly  the  ro le  o f
soc ia l i zat ion  fo r  t rust ,  but  a l so  fo r  the  degree  to  wh ich  ado lescents  can  just i fy  the i r  j udgments  o f
news  med ia  (degree  o f  e laborat ion) .  We conducted  qua l i ta t ive  in te rv iews  w i th  50  German
ado lescents  between  the  ages  o f  14  and  19 .  To  cover  a  w ide  range  o f  exper iences ,  we  sampled  our
par t i c ipants  us ing  quotas  fo r  educat ion  and  gender.  We deve loped  a  typo logy  that  categor ized
ado lescents  accord ing  to  the i r  l eve l  o f  med ia  t rust  and  the i r  l eve l  o f  e laborat ion  about  news  med ia ,
resu l t ing  in  f i ve  types .  We compared  the  groups  and  the  ro les  that  fami ly,  peers  and  schoo l  p lay  in
the  deve lopment  o f  med ia  t rust  and  i t s  e laborat ion .  Most  young peop le  in  our  sample  show some
leve l  o f  med ia  t rust ,  but  on ly  a  few show a  thorough ,  re f lec t ive  process  in  exp la in ing  the i r  t rust .
Across  a l l  types ,  parents  seem to  have  the  st rongest  in f luence  on  young peop le .  However,  the
in f luence  o f  parents  var ies  great ly  between  groups .  The  impor tance  o f  peers  in  the  deve lopment  o f
med ia  t rust  i s  ra ther  neg l ig ib le  fo r  most  groups .  However,  when  there  i s  a  l ack  o f  med ia - re la ted
d iscuss ions  in  the  fami ly,  the  impor tance  o f  peers  inc reases .  I n  par t i cu la r,  d i scuss ions  about  med ia  in
schoo ls  were  ra re ly  ment ioned .  In  the  presentat ion  we  w i l l  p resent  our  typo logy  o f  (un) re f lec ted
media  t rust  and  d i scuss  the  imp l i cat ions  o f  our  f ind ings .

Bet  on  I t :  Sh i f t ing  Trust  in  Represent ing  Publ ic  Opin ion ,  f rom Pol i t i ca l  Po l l ing  to
Pred ict ion  Markets

Parker  B ach  
Microsof t  Research  &  Un ivers i ty  o f  Nor th  Caro l ina-Chape l  H i l l

Trust  in  po l i t i ca l  po l l i ng  has  been  fa l te r ing  fo r  some t ime  in  the  U.S . ,  par t i cu la r ly  fo l lowing
undercounts  o f  voters  fo r  Dona ld  Trump in  th ree  consecut ive  pres ident ia l  e lec t ions  (Tof f,  2018 ;
Kennedy  e t  a l . ,  2018 ;  Madson  &  H i l l ygus ,  2020 ;  Z i tner,  2024) .  Meanwhi le ,  po l i t i ca l  p red ic t ion  markets
(PPMs) ,  wh ich  a l low users  to  gamble  on  potent ia l  po l i t i ca l  outcomes ,  have  ga ined  preva lence .  PPMs
f i r s t  a t t racted  at tent ion  two decades  ago,  buoyed  by  a  be l i e f  i n  the  w isdom of  c rowds  and
economics ’  e f f i c ient  market  hypothes i s  (Surowieck i ,  2005 ;  Sunste in ,  2006 ;  Wol fe rs  &  Z i tzewi tz ,
2004) .  More  recent ly,  PPMs  reached  new he ights  o f  popu la r i ty  a longs ide  the  r i se  o f  spor ts  bet t ing
apps ,  a  l ega l  v ic tory  a l lowing  PPMs  to  operate  in  the  U.S . ,  and  re fe rences  f rom h igh-prof i l e  f igures
l i ke  E lon  Musk .  PPMs  un i fo rmly  se lected  Trump as  the  favor i te  in  the  2024 U.S .  e lec t ion ,  wh ich ,  i n
combinat ion  w i th  another  undercount  o f  Trump voters ,  l ed  PPM p lat forms  to  dec la re  the i r  v ic tory
over  po l l i ng ,  and  ma inst ream news  to  pos i t ion  PPMs  as  a  potent ia l l y  more  t rustworthy  proxy  fo r
pub l i c  op in ion  (O ldrea l ,  2024 ;  Hoover,  2024) .  How was  th i s  sh i f t  f ramed by  journa l i s t s  and  PPM
plat forms ,  and  how might  we  eva luate  i t s  va l id i ty?  To  answer  these  quest ions ,  th i s  s tudy  compr i ses  a
d i scourse  ana lys i s  o f  coverage  o f  PPMs  f rom ma inst ream news  sources ,  news le t te rs  and  statements
f rom PPM p lat forms ,  and  user  comments  f rom PPM forums ,  us ing  the  2024 U.S .  e lec t ion  as  a  case .
U l t imate ly,  I  employ  the  concept  o f  counterper format iv i ty  (MacKenz ie ,  2008 ;  Barnes ,  1983)  to  a rgue
that  though  PPMs  may  he lp  pred ic t  po l i t i ca l  outcomes  in  a  vacuum,  the  at tent ion  to  PPMs  and  the i r
pos i t ion ing  as  prox ies  fo r  pub l i c  op in ion  undercut  the i r  va l id i ty  in  2024 by  a l lowing  po l i t i ca l l y
mot ivated  users  to  use  the i r  cash  to  man ipu late  the  markets ,  ga in ing  med ia  at tent ion  that  suggested
the  l i ke l ihood o f  the i r  p re fe r red  po l i t i ca l  fu ture  and  thereby  t rans forming  PPMs  in to  an
ant idemocrat ic  fo rm of  pay- to-win  campa ign ing .
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Jenga  Po l i t i cs :  The  St rateg ic  Weaponizat ion  of  D ist rust

danah  boyd  
Microsof t  Research  &  Corne l l  Un ivers i ty

I n  2023 ,  Russe l l  Vought  ( fo rmer  D i rector  o f  the  US  Of f i ce  o f  Management  and  Budget)  descr ibed  h i s
work  in  the  f ina l  months  o f  the  f i r s t  Trump Admin i s t rat ion  w i th  an  eye  towards  h i s  v i s ion  o f  P ro ject
2025 .  "We want  the  bureaucrats  to  be  t raumat ica l l y  a f fected .  When  they  wake  up  in  the  morn ing ,  we
want  them to  not  want  to  go  to  work  because  they  a re  inc reas ing ly  v iewed as  the  v i l l a ins .”

Journa l i s t s  o f ten  be l i eve  that  i t  i s  the i r  job  to  ho ld  government  accountab le .  Because  th i s  o r ientat ion
does  not  typ ica l l y  d i s t ingu i sh  between  c iv i l  se rvants  and  po l i t i ca l  appo intees ,  there  i s  o f ten  an
assumpt ion  that  po l i t i c i ans  and  the  admin i s t rat ive  s tate  a re  one  and  the  same.  And ,  thus ,  most
journa l i s t s  tend  to  anchor  themse lves  as  a  "check  to  power"  th rough  out rage  nar rat ives  o f  te r r ib le
th ings  go ing  awry.  The  st ructur ing  work  that  they  do  tends  to  re in force  a  nar rat ive  that  government
cannot  be  t rusted .  But  what  happens  when  seed ing  d i s t rust  i s  i t se l f  the  po l i t i ca l  agenda?  

Steve  Bannon  once  a rgued  that  " th i s  i s  not  about  persuas ion ;  th i s  i s  about  d i sor ientat ion . "  He  a l so
pos i t ioned  " the  med ia"  as  the  "oppos i t ion  par ty. "  In  many  ways ,  Bannon ' s  ac t ions  harken  back  to
canon ica l  a rguments  by  Marsha l l  McLuhan .  Bannon  i s  not  in te rested  in  the  substance  o f  the  message .
In  fac t ,  he  o f ten  a rgues  to  " f lood  the  zone . "  Instead ,  he ' s  in te rested  in  s t ructur ing  the  f low of
in format ion  to  ach ieve  po l i t i ca l  ends .  

I  w i l l  exp lore  how po l i t i ca l  ac tors  l everage  both  the  med ia  and  the  pub l i c ' s  de fau l t  pos i t ion  o f  doubt
to  in tent iona l l y  and  st rateg ica l l y  undermine  t rust  in  the  admin i s t rat ive  s tate .  I n  do ing  so,  I  w i l l  a rgue
that  we  a re  l i v ing  in  a  wor ld  o f  Jenga  po l i t i cs  where  the  goa l  i s  to  d i smant le  systems  by  enro l l i ng
journa l i s t s  to  inc rease  d i s t rust  wh i le  encourag ing  those  seek ing  to  " f i x "  the  broken  system to  put
more  pressure  on  top .

Understand ing  Media  Trust :  The  Percept ion  of  “The  Media”  in  a  Changing  Media
Landscape

L ing  L iu
Waseda  Un ivers i ty ;  Un ivers i ty  o f  Vienna

Media  t rust  has  long  been  a  key  concern  in  communicat ion  research ,  yet  d i ssat i s fact ion  rema ins
regard ing  i t s  conceptua l i zat ion  and  measurement .  Def ined  as  the  expectat ion  that  inst i tu t iona l  news
media  w i l l  repor t  p ro fess iona l l y  and  prov ide  benef ic ia l  i n format ion ,  med ia  t rust  i s  o f ten  cons idered  a
sub ject ive  at t i tude  toward  “ the  news  med ia  as  a  who le”  (Ts fat i ,  2010) .  However,  as  the  med ia  indust ry
rap id ly  evo lves ,  the  def in i t ion  o f  “ the  med ia”  i s  becoming  increas ing ly  ambiguous ,  caus ing  prob lems
for  ind iv idua l s  in  perce iv ing  “ the  med ia .”  
H i s tor ica l l y,  “ the  med ia”  was  pr imar i l y  assoc iated  w i th  ma inst ream out le ts ,  w i th  a  c lear  d iv ide
between  t rad i t iona l  and  on l ine  med ia .  As  d ig i ta l  p la t fo rms  grow,  th i s  d iv i s ion  has  b lu r red ,
compl icat ing  pub l i c  percept ions .  Fur thermore ,  med ia  consumpt ion  hab i t s  shape  how peop le  de f ine
“ the  med ia .”  O lder  generat ions ,  who  st i l l  read  pr in t  newspapers ,  may  perce ive  i t  d i f fe rent ly  f rom
younger  generat ions  who pr imar i l y  re ly  on  soc ia l  med ia .  These  factors  ra i se  quest ions  about  whether
percept ions  o f  “ the  med ia”  vary  across  demograph ics  and  med ia  systems .  
Notab ly,  i nd iv idua l s ’  percept ions  o f  “ the  med ia”  may  in f luence  the i r  t rust ,  par t i cu la r ly  in  re la t ion  to
the  out le ts  they  f requent ly  use .  A  shr ink ing  over lap  between  perce ived  “med ia”  and  actua l  med ia
consumpt ion  suggests  that  peop le  inc reas ing ly  v iew “ the  med ia”  as  an  outgroup,  cont r ibut ing  to
dec l in ing  med ia  t rust .  
Th i s  s tudy  ana lyzes  survey  data  f rom Japan ,  where  med ia  t rust  rema ins  re la t ive ly  h igh ,  and  the  US ,
where  i t  i s  low,  to  test  four  research  quest ions .  Spec i f i ca l l y,  i t  examines  whether  peop le  assoc iate
“ the  med ia”  w i th  on l ine  sources ,  whether  generat iona l  d i f fe rences  in f luence  percept ions ,  and  how the
over lap  between  perce ived  and  consumed med ia  a f fects  t rust .  Add i t iona l l y,  i t  exp lores  whether  th i s
percept ion  d i f fe rs  between  med ia  env i ronments .  Data  co l l ec t ion  in  Japan  conc luded  a f te r  the  2024
genera l  e lec t ion ,  wh i le  US  data  w i l l  be  completed  by  February  2025 .  By  address ing  these  quest ions ,
th i s  research  seeks  to  advance  the  understand ing  o f  med ia  t rust  in  an  e ra  o f  d ig i ta l  t rans format ion
and  sh i f t ing  med ia  l andscapes .
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From Trust  to  Trustworth iness :  Reor ient ing  Journa l i sm in  an  I l l ibera l  Era

Ef rat  Nechushta i
George  Wash ington  Un ivers i ty

Dec l in ing  t rust  in  med ia  i s  typ ica l l y  f ramed as  one  o f  the  ma jor  contemporary  cha l l enges  fo r
journa l i sm and  th reats  to  democrat ic  hea l th ,  and  bu i ld ing  more  rec iproca l  re la t ionsh ips  w i th
aud iences  i s  there fore  cast  as  a  promis ing  so lu t ion .  Drawing  on  my for thcoming  monograph
Trustworthy :  Reth ink ing  Trust  in  the  News  in  Po la r i zed  Times  (Co lumbia  Un ivers i ty  Press) ,  I  a rgue
that  wh i le  dec l in ing  t rust  in  p ro fess iona l  news  i s  concern ing ,  i n  the  face  o f  l aw less  d ig i ta l  spaces  and
r i s ing  i l l ibera l i sm ,  p r io r i t i z ing  t rust  as  a  key  met r ic  cou ld  make  journa l i s t s  more  vu lnerab le  to
man ipu lat ion  and  propaganda ,  and  lead  med ia  to  s t r i ve  to  p lease  the  i l l ibera l  p re fe rences  o f  g rowing
pub l i cs .

Based  on  e thnograph ic  f i e ldwork  and  in -depth  in te rv iews  w i th  97  journa l i s t s  in  four  count r ies  that
exper ienced  a  s ign i f i cant  growth  o f  i l l ibera l i sm in  the  l ast  decade  (US ,  Germany,  Hungary  and  I s rae l ) ,
I  a rgue  that  the  emphas i s  on  restor ing  t rust  rests  on  th ree  imp l i c i t  assumpt ions :  ( 1 )  that  aud ience
at t i tudes  and  pre fe rences  a re  s imp le  to  understand ,  (2)  that  feedback  i s  authent ic  and  comes  f rom
rea l  news  consumers ,  and  (3)  that  pub l i cs  share  journa l i s t s ’  va lues  and  suppor t  a  f ree  and  c r i t i ca l
p ress .

Yet  the  past  few years  have  seen  growing  debates  on  the  conceptua l  c la r i ty  o f  t rust  and  the
ef fect iveness  o f  i t s  measurement ,  ev idence  o f  the  extent  to  wh ich  the  cur rent  med ia  env i ronment
fac i l i t a tes  the  man ipu lat ion  o f  any  perce ived  vox  popu l i ,  and  e lectora l  ga ins  fo r  i l l ibera l  po l i t i ca l
p layers  in  estab l i shed  democrac ies .  And  so,  i n  g loba l  and  reg iona l  newsrooms a l i ke ,  a l l  th ree
assumpt ions  a re  inc reas ing ly  quest ioned  every  day.  

I  there fore  propose  a  re -conceptua l i zat ion  o f  t rust  in  the  med ia  as  par t  o f  a  b roader  f ramework  that
exp lores  the  in te rp lay  o f  pub l i c  t rust  and  journa l i s t i c  va lues ,  recogn iz ing  the  growing  tens ions
between  c r i t i ca l /accountab i l i ty  journa l i sm and  aud ience  approva l  —  and  acknowledg ing  that  w i thout
such  contextua l i zat ion ,  i nc reas ing ly  soph ist i cated  at tempts  to  undermine  journa l i sm can  eas i l y
weapon ize  the  des i re  to  ga in  t rust .

Beyond fact -check ing?  Media  provenance  and  the  promise  o f  v i sua l  content
authent icat ion

Lor i  Young  &  Mona  Kasra
Univers i ty  o f  Vi rg in ia

Visua l  content  authent icat ion  has  become a  c r i t i ca l  cha l l enge  due  to  the  pro l i fe rat ion  o f  synthet ic
and  man ipu lated  med ia  on l ine—inc lud ing  A I -generated  images  and  deepfakes—which  pose  s ign i f i cant
threats  to  democracy  by  spread ing  d i s in format ion .  

Med ia  provenance  has  recent ly  ga ined  s ign i f i cant  a t tent ion  as  a  potent ia l l y  t rans format ive  approach
to  v i sua l  content  authent icat ion  on l ine .  Adapted  f rom the  a r t  wor ld ,  p rovenance  invo lves  t rac ing  the
or ig in  and  document ing  the  h i s tory  o f  a  d ig i ta l  asset ,  p rov id ing  ind icators  o f  authent ic i ty  and/or
knowledge  o f  a l te red  content .  P rovenance  d i f fe rs  f rom t rad i t iona l  fac t -check ing  by  o f fe r ing  a
techno log ica l  and  independent  authent icat ion  asser t ion  w i thout  requ i r ing  t rust  in  a  source ,  wh ich
can  be  po la r i z ing ,  par t i cu la r ly  when  t ru th  c la ims  conf l i c t  w i th  persona l  be l i e f s .  By  separat ing  the
authent ic i ty  eva luat ion  o f  med ia  content  f rom the  source  present ing  i t ,  p rovenance  has  the  potent ia l
to  restore  and  enhance  t rust  in  d ig i ta l  content  across  par t i san  d iv ides .

Methods  fo r  estab l i sh ing  med ia  provenance  have  been  deve loped  in  recent  years ,  i nc lud ing  in i t i a t i ves
to  c reate  un iversa l  techn ica l  s tandards  fo r  p rov id ing  the  s igna l s  o f  t rustwor thy  d ig i ta l  content ,  such
as  C2PA’s  Content  Credent ia l  i con .  Whi le  these  too l s  a re  ga in ing  t ract ion  amongst  c reators  and
v iewers ,  the i r  e f fect iveness  and  reach  has  not  been  fu l l y  assessed .

Our  s tudy  i s  one  o f  the  f i r s t  to  examine  whether  provenance  ind icators  enhance  v i sua l  d i s in format ion
d iscernment  and  t rust  in  the  d ig i ta l  env i ronment .  Us ing  an  exper imenta l  des ign ,  we  f i r s t  assess
whether  provenance  in format ion  at tached  to  a  v i sua l  med ia  on l ine  improves  d i s in format ion
d iscernment ,  and  whether  med ia  provenance  conveys  and  ensures  t rust  in  the  v iewers .  We then
va luate  i t s  e f f i cacy  in  non-soc iopo l i t i ca l  compared  to  more  d iv i s ive  soc iopo l i t i ca l  doma ins .  F ina l l y,
we  exp lore  whether  ga ins  in  accuracy  and  t rust  f rom non-soc iopo l i t i ca l  contexts  can  t rans fe r  to
contested  soc iopo l i t i ca l  content ,  improv ing  d i s in format ion  d i scernment  across  po la r i z ing  top ics .  By
examin ing  the  e f f i cacy  o f  p rovenance  ind icators ,  we  a im to  cont r ibute  to  s t rateg ies  that  bet te r
combat  v i sua l  d i s in format ion  and  improve  d ig i ta l  l i te racy,  wh i le  exp lor ing  the  potent ia l  fo r
provenance  to  de l i ve r  on  the  promise  o f  restor ing  t rust  in  d ig i ta l  content .
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‘Art i f i c ia l  w i tness ing ’ :  A I  and  t rust  in  humani tar ian  communicat ion

Mar ia  Kyr iak idou  &  Anne  Kaun
Söder törn  Un ivers i ty

When Amnesty  In te rnat iona l  used  A I -generated  images  on  Co lombia ’s  2021  p rotests  in  o rder  to
promote  the i r  work  on  soc ia l  med ia  l ast  year,  the i r  campa ign  was  met  w i th  heavy  c r i t i c i sm .  One  o f
the  ma in  a rguments  was  the  fact  that  such  use  o f  A I  cou ld  undermine  pub l i c  t rust  in  the  work  o f
Amnesty  In te rnat iona l  and  feed  consp i racy  theor ies  about  the  broader  ro le  o f  NGOs ,  as  we l l  as
human i ta r ian  c r i ses  a round  the  wor ld  (Tay lor,  2023) .  Th i s  m ist rust  cou ld  potent ia l l y  undermine  the
poss ib i l i ty  o f  compass ion  and  pub l i c  engagement ,  wh ich  i s  a t  the  hear t  o f  human i ta r ian  work .  At  the
same t ime,  however,  such  a r t i f i c i a l l y  c reated  images  can  prov ide  a  so lu t ion  to  the  long-stand ing
d i lemma of  human i ta r ian  organ i sat ions  about  how to  represent  su f fe r ing  w i thout  compromis ing  the
d ign i ty  o f  the  ind iv idua l s  por t rayed  (Chou l i a rak i , 2006) .  I t  a l lows  fo r  a l te rnat ives  to  h i s tor ica l
pat te rns  o f  document ing  su f fe r ing ,  whereby  images  o f  deprav i ty  and  v io lence  aga inst  non-Whi te
bod ies  have  been  c i rcu la ted  w i thout  the  v ic t ims ’  consent  (Cases  Rebe l les  Co l lec t ive ,  2020) .  
The  a im o f  th i s  paper  i s  to  exp lore  th i s  tens ion  among perce ived  authent ic i ty,  t rust  and  compass ion
through  an  aud ience  perspect ive .  In  par t i cu la r,  i t  w i l l  exp lore  how the  perce ived  authent ic i ty  o f
representat ion  impacts  peop le ’s  t rust  in  the  t ru th fu lness  o f  the  dep ic ted  c r i ses  and  whether  th i s  t rust
a f fects  the i r  ab i l i ty  fo r  compass ion  and  w i l l i ngness  to  engage  w i th  the  v ic t ims  o f  the  human i ta r ian
cr i ses  represented  by  the  images .  Empi r i ca l l y,  the  paper  draws  upon  a  p i lo t  s tudy  o f  focus  group
d iscuss ions  w i th  members  o f  the  pub l i c  in  Sweden .  Conceptua l l y,  i t  employs  the  concept  o f  med ia
wi tness ing  (Frosh  and  P inchevsk i ,  2009 ;  Kyr iak idou ,  2015)  as  a  d i s t inc t  moda l i ty  o f  exper ienc ing
suf fe r ing  th rough  med ia  p la t fo rms .  U l t imate ly,  the  paper  asks  to  what  extent  med ia  w i tness ing  i s
poss ib le  th rough  a r t i f i c i a l l y  const ructed  images .  I t  thus  a ims  at  cont r ibut ing  to  broader  debates
about  the  use  o f  A I  i n  human i ta r ian  communicat ion  and  pub l i c  t rust .  

“Deep Trust”  and  The  Po l i t i cs  o f  Vo ice  B iometr ic  Authent icat ion^

Hadar  Levy-Landesberg  
Te l  Av iv  Un ivers i ty  

Us ing  one ’s  vo ice  as  a  un ique ly  ident i fy ing  character i s t i c ,  vo ice  b iometr ic  authent icat ion  (VBA)  i s
inc reas ing ly  ha i l ed  by  tech  compan ies  as  a  re l i ab le  method for  seamless  data  access  and  enhanced
secur i ty.  I n  recent  years ,  however,  w i th  the  inc reas ing  use  o f  deepfakes  and  synthet ic  med ia  by
hackers  and  c r im ina l s  to  impersonate  customers  and  obta in  access  to  the i r  f i nanc ia l  accounts ,  VBA
compan ies  a re  faced  w i th  new cha l lenges  and  a re  requ i red  to  prov ide  vo ice  ant i - spoof ing  so lu t ions .
Th i s  paper  ana lyzes  the  VBA indust ry  d i scourse  th rough  wh i te  papers ,  p romot iona l  mater ia l s ,  and
media  in te rv iews  to  locate  poss ib le  so lu t ions  to  the  prob lem of  where  l i es  the  “ ident i ty”  component
wi th in  the  vo ice .  I  examine  var ious  VBA mode ls ,  techn iques ,  and  t ropes ,  such  as  “vo icepr in ts ”  and
“ l i veness  detect ion” ,  des igned  to  answer  the  quest ion—“Are  you  the  person  you  c la im to  be?”—but
a l so ,  “Are  you  a  rea l  person?”
The  quest ion  o f  t rust  in  th i s  context  i s  mu l t i faceted :  On  the  one  hand ,  VBA techno log ies  prov ide
inst i tu t ions  w i th  the  techno log ica l  means  to  determine  whether  a  person  i s  t rustwor thy,  wh i le  on  the
other  hand ,  customer  t rust  in  se rv ice  prov iders  i s  exp lo i ted  as  the i r  vo ice  i s  unknowing ly  co l l ec ted
for  in format ion .  Th i s  paper  a rgues  that  VBA compan ies  mob i l i ze  t rad i t iona l  Western  not ions  about
the  human vo ice  as  an  express ion  o f  ident i ty,  p resence ,  and  t ru th  to  promote  the i r  cut t ing-edge  A I -
powered  so lu t ions  and  leg i t im ize  the i r  par t  i n  the  b ig  data  pro ject  o f  voca l  ident i f i cat ion  that  feeds
in to  a  broader  techno-cap i ta l i s t  des i re  fo r  perpetua l  data f i cat ion  and  i t s  subsequent  monet izat ion .
Bu i ld ing  on  th i s  ana lys i s ,  I  fu r ther  exp lore  the  theoret ica l  concept  o f  “deep  t rust ,”  wh ich  I  have
proposed  e l sewhere  (Levy-Landesberg  &  Cao,  2024) ,  pos i t ion ing  VBA p lat forms  w i th in  a  l a rger  t rend
in  the  A I  indust ry  a imed at  counteract ing  the  bad  reputat ion  o f  “deepfakes”  and  restor ing  c red ib i l i ty
and  leg i t imacy.
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Trust  in  A I  technology,  t rust  in  A I  manufacturer,  and  media  at tent ion :  factors  shap ing
publ ic  adopt ion  of  autonomous  veh ic le  tax i  th rough  TAM

Yihu i  Huang ,  Bo  Chang  &  Q inhu i  Zhan
Ci ty  Un ivers i ty  o f  Hong  Kong

Trust  p lays  a  c ruc ia l  ro le  in  adopt ing  a r t i f i c i a l  i n te l l igence  (A I )  techno logy.  By  in tegrat ing  med ia
at tent ion ,  the  cur rent  s tudy  prov ides  a  c learer  perspect ive  on  the  t rust  and  adopt ion  o f  A I
techno logy.  Meanwhi le ,  by  expand ing  the  Techno logy  Acceptance  Mode l  (TAM) ,  t rust  was
d i sassembled  in to  four  re levant  d imens ions :  t rust  in  genera l  techno logy,  t rust  in  A I  techno logy,  t rust
in  A I  p roduct  manufacturers ,  and  t rust  in  A I  regu latory  inst i tu t ions  to  s tudy  the  pub l i c ' s  autonomous
veh ic le  tax i s  (e .g . ,  APOLLO GO)  use  in tent ion .  Based  on  an  on l ine  survey  o f  adu l t s  in  Wuhan ,  Ch ina
(N =  792) ,  the  resu l t s  o f  h ie ra rch ica l  regress ion  ana lys i s  show that  the  med ia  a t tent ion ,  t rust  in
genera l  techno logy,  t rust  in  A I  techno logy,  t rust  in  A I  p roduct  manufacturers ,  and  perce ived  ease  o f
use  in  the  TAM f ramework  have  a  pos i t i ve  impact  on  the  in tent ion  to  use  autonomous  veh ic le  tax i s .
The  med iat ion  ana lys i s  resu l t s  conducted  th rough  PROCESS for  SPSS  ind icate  that  t rust  in  genera l
techno logy,  t rust  in  A I  techno logy,  and  t rust  in  A I  p roduct  manufacturers  fu l l y  med iate  the  impact  o f
med ia  a t tent ion  on  autonomous  veh ic le  tax i  use  in tent ion .  However,  t rust  in  A I  regu latory  inst i tu t ions
i s  in f luenced  by  med ia  a t tent ion ,  and  i t  w i l l  not  in f luence  the  in tent ion  to  adopt  autonomous  veh ic le
tax i s .  Notab ly,  t rust  in  A I  techno logy  d i f fe rs  f rom t rust  in  A I  p roduct  manufacturers .  I n  add i t ion ,  we
inc lude  techno logy  innovat ion  as  a  moderator  in  the  mode l ,  and  the  overa l l  mode l  demonst rates  good
exp lanatory  power  (R²=0.7) .  The  resu l t s  o f  the  moderated  med iat ion  mode l  show that  the  more
innovat ive  peop le  a re ,  the  less  the i r  t rust  in  A I  techno logy  and  t rust  in  A I  p roduct  manufacturers  w i l l
be  a f fected  by  med ia  a t tent ion .  The  cur rent  research  prov ides  theoret ica l  and  pract ica l  imp l i cat ions
on  the  ro le  o f  med ia  in  techno logy  t rust  and  A I  adopt ion .

The  AI  Trust  Debate :  How Reddi t  Users  Framed Art i f i c ia l  In te l l igence  in  E lect ion
Discuss ions

Timothy  Kosk ie ,  Just in  M i l l e r  &  Chr i s topher  Ha l l1 1 2

Univers i ty  o f  Sydney,  Un ivers i ty  o f  Techno logy  Sydney1 2

Trust  in  med ia  i s  seen  to  have  an  impact  on  democrat ic  engagement ,  yet  i t  i s  i nc reas ing ly  tested  in
our  rap id ly  sh i f t ing  d ig i ta l  l andscape .  D i scuss ions  and  debate  over  the  2024 U.S .  e lec t ion  took  p lace
wi th in  an  on l ine  in format ion  ecosystem where  a r t i f i c i a l  i n te l l igence  (A I )  too l s  such  as  ChatGPT had
an  unprecedented  prominence  in  pub l i c  d i scourse .  Whi le  A I  o f fe rs  new avenues  fo r  in format ion
access  and  content  moderat ion ,  i t s  potent ia l  imp l i cat ions  can  s imu l taneous ly  fue l  skept ic i sm and
d ist rust .  Th i s  s tudy  invest igated  how AI  was  invoked  to  provoke  t rust  o r  d i s t rust  in  po l i t i ca l  news  and
ana lys i s  on  Redd i t  dur ing  the  f ina l  ten  days  o f  the  e lect ion .  Ana lyz ing  220,373  posts  and  comments
across  f i ve  ma jor  po l i t i ca l  subredd i t s ,  a  c luste r ing  ana lys i s  ident i f i ed  four  key  themes :  the  use  o f  A I
accusat ions  to  de leg i t im ize  po l i t i ca l  d i scourse ,  apprec iat ion  fo r  t ransparent  A I  i n  moderat ion  and
curat ion ,  c r i t iques  o f  A I ’s  accuracy  and  re l i ab i l i ty,  and  concerns  over  A I  as  a  systemic  th reat  to
in format ion  ecosystems .  Whi le  some users  va lued  A I ’s  ro le  in  moderat ing  on l ine  d i scuss ions ,
accusat ions  o f  a lgor i thmic  b ias ,  bot  in te r fe rence ,  and  A I -generated  mis in format ion  he ightened
d ist rust  in  both  A I  i t se l f  and  the  p la t fo rms  med iat ing  e lect ion  d i scourse .  These  f ind ings  h igh l ight  the
growing  in te rsect ion  o f  A I  and  med ia  t rust ,  revea l ing  how techno log ica l  d i s rupt ions  shape  pub l i c
conf idence  in  democrat ic  p rocesses .  As  A I  becomes  fu r ther  embedded in  news  ecosystems ,
address ing  these  t rust  dynamics  i s  essent ia l  to  mi t igat ing  the  r i sks  o f  med ia  man ipu lat ion ,  foste r ing
d ig i ta l  l i te racy,  and  preserv ing  pub l i c  t rust  in  democrat ic  in format ion  env i ronments .
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Advanc ing  Trust  in  A I -Powered  Search  Engines  through  Exp la inab le  AI :  A  Human-Centr ic
Approach

J inny  Zhang  
Univers i ty  o f  M innesota

The  evo lu t ion  o f  techno logy  has  dr iven  the  decent ra l i zat ion  o f  in format ion ,  character i zed  by  d iverse
sources  rang ing  f rom soc ia l  med ia  to  synthet ic  data  generated  by  a r t i f i c i a l  i n te l l igence  (A I ) .  Today,
A I -powered  search  eng ines  (A IPSEs)  have  revo lu t ion ized  in format ion  re t r ieva l  by  enhanc ing
access ib i l i ty  and  e f f i c iency.  However,  these  systems  face  c r i t i ca l  cha l l enges ,  i nc lud ing  A I
ha l luc inat ions ,  m is in format ion ,  and  a  growing  t rust  de f ic i t—par t i cu la r ly  among low- l i te racy
popu lat ions  who may  st rugg le  to  c r i t i ca l l y  eva luate  A I -generated  content .
Transparency  emerges  as  a  p ivota l  so lu t ion  to  these  cha l l enges ,  a l ign ing  w i th  the  pr inc ip les  o f
Exp la inab le  A I  (XAI ) .  XAI  emphas izes  des ign ing  systems  that  p rov ide  c lear,  i n te rpretab le
exp lanat ions  fo r  the i r  outputs .  I n  the  context  o f  A IPSEs ,  th i s  t rans la tes  to  t ransparent  source
at t r ibut ion ,  exp l i c i t  r i sk  d i sc losures ,  and  user - f r i end ly  exp lanat ions  o f  how in format ion  i s
synthes ized .  To  invest igate  how XAI -dr iven  t ransparency  can  foste r  t rust  and  mi t igate  r i sks ,  th i s
study  employs  a  mixed-methods  approach ,  i n tegrat ing  behav iora l  ana ly t i cs  f rom a  browser  extens ion
wi th  user  surveys .  The  browser  extens ion  w i l l  t rack  and  ana lyze  rea l -wor ld  user  in te ract ions  w i th  A I -
powered  search  eng ines  (A IPSEs) ,  captur ing  data  on  how users  nav igate ,  assess ,  ve r i fy,  and  engage
wi th  A I -generated  content .  Meanwhi le ,  su rveys  w i l l  exp lore  users ’  percept ions  o f  A I  t rustwor th iness ,
the i r  l i te racy  leve l ,  and  the i r  overa l l  comprehens ion  and  at t i tudes  o f  A I -generated  content .  By
combin ing  behav iora l  data  w i th  se l f - repor ted  ins ights ,  th i s  research  a ims  to  uncover  how
transparency  in f luences  t rust  and  he lps  users—espec ia l l y  those  w i th  lower  l i te racy  leve l s—bet te r
nav igate  A I -curated  in format ion .
Th i s  research  prov ides  act ionab le  ins ights  fo r  des ign ing  A I -powered  search  eng ines  that  enhance
t ransparency  and  user  t rust ,  espec ia l l y  fo r  low- l i te racy  users .  By  in forming  pract ica l  i n te rvent ions—
such  as  c lear  source  at t r ibut ions  and  in te ract ive  exp lanat ions—i t  b r idges  the  gap  between  A I
t ransparency  and  human in te rpretab i l i ty.  The  f ind ings  a im to  c reate  more  t rustwor thy,  user -cent r i c  A I
systems  that  empower  ind iv idua l s  to  c r i t i ca l l y  engage  w i th  A I -generated  content ,  foste r ing
conf idence  in  d ig i ta l  i n format ion  nav igat ion  and  promot ing  a  more  equ i tab le  and  re l i ab le  in format ion
ecosystem.

TikTok  Journa l i sm:  News  Cred ib i l i ty  Percept ions  and  Learn ing  on  T ikTok

Audrey  Ha lversen  &  Br ian  E .  Weeks
Univers i ty  o f  M ich igan

As news  organ izat ions  face  cons iderab le  cha l l enges ,  many  journa l i s t s  a re  u t i l i z ing  a l te rnat ive
p lat forms  and  storyte l l i ng  techn iques  to  reach  c i t i zens .  Of  note ,  severa l  newsrooms now d i sseminate
news  th rough  v ideo-based  soc ia l  med ia  apps  l i ke  TikTok ,  us ing  st rateg ies  and  aesthet ics  common on
these  p la t fo rms  ( i .e . ,  humor,  sketches ,  t rend ing  sounds ,  e tc . ) .  However,  the  extent  to  wh ich  aud iences
t rust  and  lea rn  f rom th i s  news  content  i s  unc lear.  I n  th i s  s tudy,  we  conduct  a  randomized ,  cont ro l l ed
on l ine  exper iment  (N  =  538)  us ing  med ia  produced  by  The  Wash ington  Post  to  assess  two ma in
quest ions :  1 )  Do  aud iences  t rust  and  f ind  c red ib le  journa l i s t s  who  d i sseminate  news  th rough  TikTok?
and  2)  To  what  extent  do  aud iences  l ea rn  f rom a  TikTok  news  v ideo,  espec ia l l y  in  compar i son  to  a
pr in t  a r t i c le  that  de l i ve rs  the  same in format ion?  The  resu l t s  ind icate  aud iences  may  f ind  journa l i s t s
less  t rustwor thy,  c red ib le ,  p ro fess iona l ,  and  knowledgeab le  (but  more  l i kab le)  when  they  convey
in format ion  over  TikTok ,  ra ther  than  th rough  a  pr in t  a r t i c le .  However,  par t i c ipants  who v iewed a  news
TikTok  demonst rated  h igher  top ic  knowledge  than  those  who read  an  a r t i c le  conta in ing  the  same
in format ion ,  and  th i s  re la t ionsh ip  was  med iated  by  at tent ion  to  the  s t imu lus .  These  resu l t s  suggest
that  journa l i s t s  a re  ab le  to  c reate  l i kab le  personas ,  capture  potent ia l  consumers ’  a t tent ion ,  and
subsequent ly  in form aud iences  th rough  v ideo-based  apps  l i ke  TikTok .  However,  th i s  may  come at  the
expense  o f  reduced  c red ib i l i ty  percept ions  and  t rust .  Th i s  s tudy  echoes  prev ious  research  on  text -
or iented  soc ia l  s i tes  l i ke  Facebook  in  suggest ing  that  t rans la t ing  news  in format ion  to  soc ia l  med ia
incurs  consumer  skept ic i sm.  L ike ly,  journa l i s t s  w i l l  have  to  expend s ign i f i cant  e f fo r t  to  earn
aud iences ’  t rust ,  over  t ime ,  th rough  v ideo-based  soc ia l  med ia  apps .
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Communicat ing  P lat form Regulat ion ,  Just i fy ing  Publ ic  Trust?

Gi les  Moss  
Univers i ty  o f  Leeds

Given  years  o f  ‘pub l i c  shocks ’  i n  p la t fo rm governance  (Annany  and  G i l l esp ie  2017)  and  now growing
anx ie ty  about  deve lopment  in  generat ive  A I ,  pub l i c  t rust  in  the  regu lat ion  o f  d ig i ta l  p la t fo rms  i s  low.
One  hope  i s  that  governments  can  restore  and  bu i ld  pub l i c  t rust  th rough  st rengthened  regu lat ion
(F lew and  Mar t in  2022 ;  Kretschmer,  Furga l ,  and  Sch les inger  2022 ;  Sch les inger  2022) .  I f  i ndependent
regu lators  can  judge  the  t rustwor th iness  o f  d ig i ta l  compan ies  on  beha l f  o f  the  pub l i c ,  the  hope  i s
that  a  ‘ regu latory  t rust  t r i ang le ’  i s  estab l i shed  and  pub l i c  t rust  can  be  improved  (S ix  and  Vergoest
2017) .  However,  t rust  in  new and  emerg ing  fo rm of  government  regu lat ion  cannot  be  taken  fo r
granted .  Regu latory  author i t i es  and  the i r  exper t i se  a re  more  contested  (Koop and  Lodge  2020) ,  and
pub l i cs  l ack  conf idence  that  governments  can  regu late  d ig i ta l  techno logy  e f fect ive ly  (Ede lman
2024 : 16) .  
 
To  ga in  pub l i c  t rust ,  regu latory  reg imes  fo r  d ig i ta l  techno logy  must  demonst rate  they  a re
‘ t rustwor thy ’ :  that  i s ,  w i l l  be  competent  and  respons ive  to  the  pub l i c ’s  dependence  on  them (Jones
2024 :5) .  Meanwhi le ,  the  pub l i c  must  determine  whether  the i r  t rust  i s  war ranted  or  not .  I n  th i s  paper,  I
out l i ne  an  empi r i ca l  and  normat ive  research  agenda  for  invest igat ing  the  pub l i c  communicat ion  o f
d ig i ta l  regu lat ion  and  pub l i c  t rust .  Research  shou ld  focus  on :  1 )  how those  who ‘ represent ’  regu latory
systems  (po l i t i c i ans ,  regu latory  author i t i es  and  regu lated  compan ies)  communicate  regu lat ion  and
‘s igna l ’  t rustwor th iness  (Kroeger  2017 :496 ,  Knowles  and  R ichards  2021 ) ,  2 )  the  ro le  o f  ‘ t rust  p rox ies ’
( inc lud ing  journa l i s t s  and  c iv i l  soc ie ty  groups)  in  he lp ing  to  test  and  in te rpret  c la ims  o f
t rustwor th iness  on  the  pub l i c ’s  beha l f  (Moore  2018) ;  3 )  the  processes  by  wh ich  pub l i cs  in te rpret
s igna l s  o f  t rustwor th iness  and  forms  judgements  about  t rust ;  and  4)  the  types  o f  resources  and
pract ices  that  can  he lp  the  pub l i c  to  determine  whether  the i r  t rust  i s  j ust i f i ed  or  not  (Forst  2020) .  "

Trust  in  Gaming :  Moderat ion  and  persona l izat ion  on  gaming  p lat forms

Andeas  Sche l l ewa ld  &  Chunmeiz i  Su1 2

Goldsmi ths ,  Un ivers i ty  o f  London ,  Un ivers i ty  o f  Sydney1 2

Everyday  soc ia l i t i es  inc reas ing ly  p lay  out  w i th in  and  th rough  the  wor lds  o f  d ig i ta l  games  (F lew &
Humphreys ,  2005 ;  H jor th  &  R ichardson ,  2020) .  However,  gaming  rema ins  o f ten  stud ied  as  a
spec ia l i sed  f i e ld  outs ide  the  “ma inst ream med ia  l andscape”  (Schwarzenegger  e t  a l . ,  2024) .  Moreover,
there  ex i s t s  l im i ted  research  on  the  pr ivacy  imp l i cat ions  o f  gaming  p lat fo rms  (Bourdoucen  e t  a l . ,
2023 ;  Lazcano  e t  a l . ,  2018) .  I n  th i s  paper,  we  d i scuss  the  quest ion  o f  t rust  in  gaming  p lat fo rms
understood  as  a  facet  o f  today ’s  soc ia l  med ia  l andscape .
More  spec i f i ca l l y,  we  focus  on  two data-dr iven  techno log ies  o f  gaming  p lat fo rms  and  in te r rogate
the i r  ro le  in  shap ing  and  e rod ing  t rust  in  gaming  p lat fo rms .  The  f i r s t  i s  that  o f  matchmak ing
understood  as  a  fo rm of  persona l i zat ion  in  wh ich  gamers  a re  sor ted  and  grouped for  fa i r  p lay.  The
second techno log ies  a re  ant i -cheat  and  ant i - tox ic i ty,  fo rms  o f  moderat ion  that  govern  gamer ’s  ways
of  in te ract ions  w i th  games  and  each  other.  Both  types  o f  techno logy  estab l i sh  t rust  in  p la t fo rms  as
s i tes  o f  p lay fu l  i n te ract ion .  Yet ,  the i r  re l i ance  on  data f i cat ion  systems  c reates  a  potent ia l  f r i c t ion  in
the  t rust  re la t ion  that  users  can  have  w i th  g iven  p la t fo rms  –  mak ing  them f ru i t fu l  cases  to  s tudy
negot ia t ions  o f  t rust  as  fo rms  o f  accepted  vu lnerab i l i ty  (Ba ie r,  1984) .
Our  a rgumentat ion  on  th i s  dua l i ty  w i l l  be  based  on  two th ings .  F i r s t ly,  the  ana lys i s  o f  the  data
pract ices  o f  37  mu l t ip layer  on l ine  games  (e .g . ,  League  o f  Legends) ,  gaming  d i s t r ibut ion  p la t fo rms
(e .g . ,  S team) ,  and  on l ine  communi ty  s i tes  (e .g . ,  D i scord) .  Second ly,  the  d i scuss ion  o f  spec i f i c  cases
stud ies  and  cont rovers ies  that  sur rounded some of  s tud ied  p la t fo rms–  such  as  R iot  Game ’s  l aunch  o f
the  Vanguard  Ant i -Cheat  system.  We wi l l  s i tuate  th i s  d i scuss ion  w i th in  broader  debates  about  d ig i ta l
med ia  governance ,  a rgu ing  that  gaming  prov ides  a  c r i t i ca l  l ens  fo r  understand ing  how t rust  i s
negot ia ted  in  data- in tens ive  d ig i ta l  env i ronments .
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Pol i t i c ized  mist rust  in  p lat form governance :  How c la ims  of  ant i -conservat ive  b ias  in
content  moderat ion  pers i st  in  the  Un i ted  States

Soph ia  B a ik  
Univers i ty  o f  San  D iego

Cla ims  that  ma inst ream d ig i ta l  p la t fo rms  unfa i r l y  “censor ”  conservat ive  v iewpo ints  have  pers i s ted  in
the  U.S . ,  even  as  research  found  them unsubstant ia ted  (P.  M .  Bar re t t  &  S ims ,  2021 ) .  Key  moments
fue l ing  th i s  d i scourse  inc lude  a l l egat ions  aga inst  Facebook  (Meta)  in  2016  fo r  suppress ing
conservat ive  news  in  Trend ing  Top ics  and  the  bann ing  o f  Dona ld  Trump f rom ma jor  p la t fo rms
fo l lowing  the  January  6  U.S .  Cap i to l  a t tack .  These  c la ims  cont inue  to  ga in  momentum,  w i th
Repub l i cans  and  leg i s la tu res  in  s tates  l i ke  Texas  and  F lor ida  in t roduc ing  b i l l s  to  rest r i c t  p la t fo rm
“censorsh ip”  (Brannon ,  2022) .  Such  c la ims  compl icate  e f fo r t s  to  address  harms  l i ke  d i s in format ion
and  hate  speech  wh i le  re in forc ing  “ f ree  speech  abso lu t i sm”  in  the  U.S .  (C i t ron ,  2009 ;  G i l l esp ie  e t  a l . ,
2023) .  They  fundamenta l l y  mob i l i ze  ‘m ist rust ’  i n  content  moderat ion ,  po l i t i c i z ing  p la t fo rm
governance .
Th i s  s tudy  exp lores  how the  ant i -conservat ive  b ias  nar rat ive  pers i s t s ,  even  when  unsubstant ia ted .  In
2019 ,  the  Trump admin i s t rat ion  so l i c i ted  instances  o f  soc ia l  med ia  censorsh ip  th rough  an  on l ine
Whi te  House  fo rm.  A  themat ic  ana lys i s  o f  re la ted  Twi t te r  (X)  d i scourse  revea l s  that  the  c la im i s
s i tuated  across  ideo log ica l / lega l ,  po l i t i ca l ,  soc ia l ,  and  p la t fo rm-based  d imens ions .  The
ideo log ica l / lega l  d imens ion  invo lves  contested  in te rpretat ions  o f  f ree  speech ,  F i r s t  Amendment
protect ions ,  and  Sect ion  230 o f  the  1996  Communicat ions  Decency  Act .  Po l i t i ca l l y,  the  c la im re f lec ts
percept ions  o f  tech  compan ies  as  “ l ibera l ”  and  react ions  to  Trump’s  l eadersh ip .  Soc ia l l y,  users  o f ten
repor t  f rust rat ions  over  communi ty  e lements ,  c i t ing  changes  in  fo l lower  count  o r  content  v i s ib i l i ty  as
ev idence  o f  perce ived  ant i -conservat ive  b ias .  The  p la t fo rm-based  d imens ion  h igh l ights  t i e red
moderat ion  pract ices  (e .g . ,  pub l i c  f igures  vs .  everyday  users)  and  the  ro le  o f  ta rgeted  adver t i s ing  in
ampl i fy ing  d iv i s ions ,  a l l  o f  wh ich  compounds  user  percept ions .
These  d imens ions  suggest  that  ‘m ist rust ’  i n  p la t fo rm content  moderat ion  has  become deep ly
po l i t i c i zed .  Address ing  th i s  po la r i zat ion  requ i res  examin ing  the  in te rp lay  o f  ideo log ica l / lega l ,
po l i t i ca l ,  soc ia l ,  and  p la t fo rm factors ,  espec ia l l y  as  regu latory  approaches  evo lve  w i th  sh i f t s  in
admin i s t rat ion .

Trust ,  a lgor i thmic  l i te racy,  and  act ive  curat ion :  the  fu ture  o f  d ig i ta l  l i fe  in  a  generat ive
AI  wor ld .

Agata  Stepn ik  
Univers i ty  o f  Sydney

For  more  than  a  decade ,  everyday  users  o f  search ,  soc ia l ,  and  st reaming  p lat forms  have  become
increas ing ly  aware  o f  the  a lgor i thms  that  manage  content  v i s ib i l i ty  on  them,  that  they  a re
occas iona l l y  tweaked  for  per formance ,  and  the  potent ia l  fo r  b ias  in  the i r  cod ing  (Cot te r,  2019 ;  Nob le ,
2018 ;  Wi l l son ,  2017 ;  Zaroua l i  e t  a l . ,  2021 ) .  I n  response ,  many  users  have  begun  to  act ive ly  engage  in
curat ion  pract ices  that  they  be l i eve  w i l l  i n f luence  what  they  see  (or  don ’ t  see)  in  the i r  feeds  and
search  resu l t s ,  t rust ing  that  the i r  ac t ions  w i l l  de l i ver  p red ic tab le  resu l t s  (Dav i s ,  2017 ;  Mer ten ,  2021 ;
Author,  2022) .  But  what  happens  to  that  t rust  when  p lat form a lgor i thms  no  longer  respond in  ways
that  users  expect?  In  the  wake  o f  Trump’s  re -e lect ion  to  the  US  pres idency,  l ead ing  US  tech
compan ies  have  begun  to  repos i t ion  themse lves ,  a l ign ing  w i th  h i s  admin i s t rat ion ’s  agenda  and
po l i c ies  th rough  abrupt  changes  to  the i r  p la t forms .  These  inc lude  pub l i c ly  acknowledged changes
such  as  Meta ’s  p rominent  remova l  o f  fac t -check ing  f rom the i r  p la t forms  and  Facebook ’s  shor t - l i ved
AI  user  accounts ,  as  we l l  as  anecdota l  c la ims  o f  inc reased  censorsh ip  in  A lexa  v i r tua l  ass i s tant
resu l t s ,  as  we l l  as  repor ts  o f  non-consensua l  fo l lowing  o f  po l i t i ca l  ac tors  and  shadowbann ing .  Add to
th i s  a  r i se  in  fa l se  or  mis lead ing  content  appear ing  on l ine  f rom AI  generated  sources ,  as  we l l  as
search  p la t forms  inc lud ing  A I  Generated  summar ies  o f  search  quer ies  a t  the  top  o f  page ,  we  must
beg in  to  quest ion  how we l l  p rev ious  knowledge  and  exper ience  o f  a lgor i thms  has  prepared  users  fo r
the  next  phase  o f  d ig i ta l  l i fe .  We must  a l so  examine  the  impact  that  the  cur rent  pace  o f  change  has
on  users '  t rust  in  the i r  ab i l i ty  to  nav igate  these  p la t forms  and  systems .  Th i s  paper  a ims  to  exp lore
how a lgor i thmic  l i te racy  has  been  conceptua l i sed  in  the  l ast  decade ,  and  how these  theoret ica l
f rames  a re  cha l l enged by  the  rap id ly  chang ing  d ig i ta l  i n format ion  l andscape .  In  do ing  so  i t  p roposes
a  research  agenda  for  deve lop ing  an  in tegrated  f ramework  o f  d ig i ta l  l i te racy  that  incorporates  a
who l i s t i c  understand ing  o f  how AI ,  med ia ,  i n format ion ,  p la t form and  a lgor i thmic  l i te rac ies  converge .
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When Fore ign  Media  Fa i l s :  The  Dominance  of  Nat iona l i sm and  Author i ta r ian  Tra i t s  in
Shaping  Media  Trust  in  Ch ina

Yix in  We i  &  Ann i  Pan1 2

Zhe j i ang  Un ivers i ty,  C i ty  Un ivers i ty  o f  Hong  Kong1 2

Th is  s tudy  looks  at  how med ia  t rust  and  po l i cy  suppor t  a re  in f luenced  by  in format ion  cont ro l  and
cross -border  med ia  exposure  in  an  author i ta r i an  context .  I n  Ch ina ,  s tate  med ia  ho lds  h igh  leve l s  o f
t rust ,  but  dur ing  the  COVID-19  pandemic ,  a  conf l i c t  a rose  between  fore ign  med ia  (e .g . ,  BBC ,  CNN,
WSJ) ,  wh ich  c r i t i c i zed  Ch ina ’s  Zero-COVID po l i cy,  and  state  med ia ,  wh ich  downp layed  pub l i c  p rotests
and  emphas ized  the  po l i cy ’s  success .  Drawing  on  cogn i t i ve  d i ssonance  theory,  we  f ind  that  aud iences
tend  to  ad just  the i r  t rust  in  o rder  to  reso lve  conf l i c t s  between  d i f fe rent  med ia  messages .  Th i s  s tudy
address  two quest ions :  Does  exposure  to  fo re ign  med ia  reduce  t rust  in  s tate  med ia  and  increase  t rust
in  fo re ign  med ia?  And does  th i s  sh i f t  a f fect  po l i cy  suppor t?  Based  on  a  nat ionwide  survey  (N  =  2094)
conducted  in  Ch ina  in  2022 ,  the  s tudy  i s  sp l i t  i n to  two par ts .  S tudy  1  examines  how fore ign  med ia
exposure  moderates  the  re la t ionsh ip  between  state  med ia  exposure ,  med ia  t rust  d i f fe rences ,  and
po l i cy  suppor t .  The  resu l t s  show that  fo re ign  med ia  exposure  doesn ’ t  s ign i f i cant ly  a f fect  med ia  t rust
in  Ch ina .  Th i s  suggests  that ,  i n  an  author i ta r i an  context ,  med ia  t rust  i s  i n f luenced  more  by  deep ly
ingra ined  persona l  be l i e f s  and  soc io-po l i t i ca l  fac tors  than  by  med ia  exposure  a lone .  Bu i ld ing  on
these  f ind ings ,  S tudy  2  uses  s t ructura l  equat ion  mode l ing  (SEM)  to  exp lore  the  ro le  o f  nat iona l i sm
and author i ta r i an  persona l i ty  t ra i t s  in  shap ing  med ia  t rust .  The  resu l t s  show that  both  nat iona l i sm
and author i ta r i an  t ra i t s  pos i t i ve ly  in f luence  t rust  in  s tate  med ia  and  negat ive ly  a f fect  t rust  in  fo re ign
media .  I n te rest ing ly,  author i ta r i an  t ra i t s  a l so  pos i t i ve ly  a f fect  t rust  in  domest ic  soc ia l  med ia ,  whereas
nat iona l i sm doesn ’ t  impact  soc ia l  med ia  t rust .Th i s  s tudy  cont r ibutes  to  the  l i te rature  on  med ia  t rust
in  author i ta r i an  reg imes  by  examin ing  the  complex  re la t ionsh ip  between  med ia  exposure ,  persona l
be l i e f s ,  and  nat iona l  ident i ty.  I t  h igh l ights  the  impor tance  o f  soc io-po l i t i ca l  and  psycho log ica l  fac tors
in  understand ing  med ia  t rust  in  soc ie t ies  w i th  rest r i c ted  med ia  f reedom.

How to  increase  t rust  and  par t ic ipat ion  in  the  age  of  A I?  Examin ing  the  ro le  o f  A I
awareness  and  comfort  leve l  based  on  ev idence  f rom 26  Countr ies

Biy ing  Wu-Ouyang  
Educat ion  Un ivers i ty  o f  Hong  Kong

Al though  d ig i ta l  med ia  o f fe r  more  oppor tun i t i es  fo r  ind iv idua l s  to  access  and  engage  w i th  news ,
t rust  in  news  and  leve l s  o f  news  par t i c ipat ion  have  dec l ined  s ign i f i cant ly  over  the  past  decades
(A l tay  e t  a l . ,  2024 ;  F le tcher  e t  a l . ,  2024) .  In  recent  years ,  the  in tegrat ion  o f  a r t i f i c i a l  i n te l l igence  (A I )
and  deep  fake  in  news  product ion  and  d i s t r ibut ion ,  a longs ide  the  inc reas ing  preva lence  o f  fake  news ,
has  ra i sed  theoret ica l ,  normat ive ,  and  pract ica l  concerns  regard ing  the  e ros ion  o f  journa l i s t i c
author i ty  and  autonomy.  The  use  o f  A I  i n  news  and  the  consumpt ion  o f  fake  news  may  fu r ther
exacerbate  i ssues  o f  t rust  and  d i scourage  news  engagement .  There fore ,  th i s  s tudy  seeks  to  examine
st rateg ies  fo r  enhanc ing  t rust  and  foste r ing  greater  engagement  w i th  news ,  address ing  a  c r i t i ca l
cha l l enge  in  the  cur rent  med ia  l andscape .  Research  has  shown that  news  consumpt ion—whether  o f
genera l  news  or  fake  news—can  increase  news  par t i c ipat ion  (Chan  e t  a l . ,  2021b ;  Ne l son  &  Tane ja ,
2018 ;  Wu-Ouyang ,  2024) .  However,  the  under ly ing  mechan i sms  dr iv ing  th i s  re la t ionsh ip ,  par t i cu la r ly
in  the  context  o f  fake  news  consumpt ion ,  rema in  unc lear.  Accord ing  to  mot ivated  reason ing  theory,
concerns  about  fake  news  may  act ivate  ind iv idua l s ’  de fens ive  mot ivat ions ,  p rompt ing  greater  news
par t i c ipat ion  (Wu-Ouyang ,  2024) .  Converse ly,  consuming  fake  news  can  a l so  inc rease  ind iv idua l s ’
ver i f i cat ion  in tent ions ,  l ead ing  them to  engage  more  act ive ly  in  news  authent icat ion  e f fo r t s  (Chan  e t
a l . ,  2021b) .  A  key  med iator  in  th i s  p rocess  i s  t rust .  When  ind iv idua l s  deve lop  greater  t rust  in  a
p lat form or  news  source ,  they  a re  more  l i ke ly  to  par t i c ipate  in  news- re la ted  act iv i t i es  (Geng et  a l . ,
2021 ;  Nag le r,  2014) .  However,  i f  fake  news  consumpt ion  e rodes  t rust ,  i t  may  u l t imate ly  h inder  news
par t i c ipat ion .  Grounded in  the  OSROR f ramework ,  th i s  s tudy ’s  f i r s t  ob ject ive  i s  to  examine  the
med iat ing  ro le  o f  t rust  in  the  re la t ionsh ip  between  news  consumpt ion  and  news  par t i c ipat ion .
Fur thermore ,  the  paradox  o f  A I  d i sc losure  in  news  t rust  has  become a  c r i t i ca l  concern  in  the  age  o f
A I  (Tof f  &  S imon ,  2024) .  Whi le  users  expect  t ransparency  regard ing  the  extent  to  wh ich  news  content
i s  generated  by  A I—fa i l i ng  wh ich  they  may  fee l  dece ived  and  uneasy—such  awareness  comes  at  a
cost .  Spec i f i ca l l y,  aud iences  tend  to  perce ive  A I - l abe led  news  as  l ess  t rustwor thy  than  content
curated  by  human ed i tors .  Th i s  s tudy  w i l l  fu r ther  examine  how AI  awareness  and  A I  comfor t  l eve l
ampl i fy  o r  m i t igate  the  e f fects  o f  news  consumpt ion  on  news  par t i c ipat ion .  Th i s  s tudy  uses
representat ive  sample  o f  28  count r ies  (N  =  95 ,974)  f rom 2024 Reuters  Ins t i tu te  D ig i ta l  News  Repor t
(Newman et  a l . ,  2024) .  We incorporate  count ry - leve l  va r iab les  f rom the  V-Dem dataset ,  focus ing  on
media  censorsh ip ,  med ia  cor rupt ion ,  po l i t i ca l  po la r i za t ion ,  and  pat r io t i sm,  wh ich  capture  the  broader
impact  o f  med ia  sys tems .  Mu l t i l eve l  ana lyses  h igh l ight  the  c r i t i ca l  med ia t ing  ro le  o f  t rus t  in  news
consumpt ion  across  count r ies .  Spec i f i ca l l y ,  i nc reased  genera l  news  consumpt ion  enhances  t rus t ,
thereby  promot ing  news  par t i c ipat ion ,  whereas  exposure  to  fake  news  reduces  t rus t ,  subsequent ly
lower ing  par t i c ipat ion .  Whi le  A I  awareness  pos i t i ve ly  in f luences  news  engagement ,  i t  does  not
cont r ibute  to  t rus t .  Converse ly ,  A I  comfor t  l eve l  p resents  a  doub le -edged sword :  i t  fos te rs  g reater
engagement  but  s imu l taneous ly  d imin i shes  t rus t .  Notab ly ,  under  cond i t ions  o f  fake  news
consumpt ion ,  t rus t  and  news  avo idance  both  inc rease .  Th i s  suggests  that  ind iv idua l s  who  deve lop  a
sense  o f  ease  w i th  fake  news  consumpt ion  may  become less  c r i t i ca l  i n  eva luat ing  news  content ,
u l t imate ly  fos te r ing  a  greater  tendency  to  be l i eve  in  fake  news . 15
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Communicat ion  sc ience  has  rap id ly  expanded knowledge  about  med ia  t rust  dur ing  the  past  years ,
p rov id ing  cons iderab le  ins ights  in to  t rust  and  a  var ie ty  o f  i t s  cor re la tes  ( fo r  an  overv iew see  Fawz i  e t
a l . ,  2021 ) .  At  the  same t ime,  fundamenta l  quest ions  on  how t rust  i s  fo rmed are  s t i l l  unanswered .  The
foca l  po in t  o f  our  pro ject  i s  the  perspect ive  o f  ado lescents  on  med ia  t rust  and  the  under ly ing  factors
that  in f luence  i t .  We focus  on  young peop le  because  ado lescence  i s  c r i t i ca l  fo r  po l i t i ca l  soc ia l i zat ion
and  ado lescents  today  consume news  rather  pass ive ly  and  inc identa l l y  (see ,  e .g . ,  Newman et  a l . ,
2022) .  To  understand  the  complex  not ion  o f  med ia  t rust ,  we  chose  a  qua l i ta t ive  approach  and
conducted  50  in te rv iews  w i th  young peop le  across  Germany  ( 14  to  19  years  o f  age) .  F ind ings  ind icate
that  the i r  de f in i t ion  o f  t rust  i s  s t rong ly  in te r tw ined  w i th  reasons  to  t rust  (esp . ,  re l i ab i l i ty )  (RQ1) .  As
genera l  reasons  fo r  med ia  t rust  they  named a  var ie ty  o f  source  (e .g . ,  j ourna l i s t i c  autonomy)  and
content  character i s t i cs  (e .g . ,  ba lanced  coverage)  (RQ2) .  To  ident i fy  s i tuat ion-spec i f i c  reasons ,  we
used  the  th ink  a loud  method :  we  presented  par t i c ipants  w i th  Instagram post ings  on  a  c l imate  s t r i ke
f rom a  newscast  o f  a  pub l i c- serv ice  broadcaster,  a  tab lo id  newspaper,  an  a l te rnat ive  on l ine  out le t  and
an  in f luencer,  ask ing  par t i c ipants  to  assess  the i r  t rust  in  each  one .  Resu l t s  show that  image  and
reputat ion  o f  the  source  i s  the  pr ime  ind icator  o f  t rustwor th iness ,  as  we l l  as  perce ived  ser iousness ,
cor rectness  and  v i sua l i zat ion .  Par t i c ipants  a l so  s t rong ly  re ly  on  cues  l i ke  the  b lue  checkmark
ind icat ing  a  ver i f i ed  account  o r  popu la r i ty  ind icators  (e .g . ,  l i kes)  (RQ3) .  
Overa l l ,  f i nd ings  ind icate  that  ado lescents  have  a  ra ther  t rad i t iona l  perspect ive  on  how to  assess
t rustwor th iness .  At  the  same t ime,  spec i f i c  ind icators  to  determine  the  t rustwor th iness  o f  sources
and  content  have  changed because  o f  the  on l ine  env i ronment .
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The  present  po l i t i ca l  economic  moment  has  been  descr ibed  as  one  o f  “post - t rust ”  (Jones ,  2023) .  U .S .
c i t i zens ’  t rust  in  pub l i c  inst i tu t ions ,  i n  news ,  i n  ( l egacy  and  soc ia l )  med ia  and  in  each  other  has
decreased  prec ip i tous ly  (Deane ,  2024 ;  Pew,  2019) .  Remarkab ly,  the  Pub l i c  Broadcast ing  Serv ice  (PBS)
goes  aga inst  t rends ,  cont inuous ly  rank ing  amongst  the  most  t rusted  U.S .  i nst i tu t ions  (Jurkowi tz  e t
a l . ,  2020 ;  PBS  Pub l i c i ty,  2022) .  Desp i te  th i s  t rusted  pos i t ion  and  i t s  potent ia l  to  he lp  restor ing
broader  t rust ,  PBS  rece ives  l i t t l e  suppor t  f rom U.S .  po l i cy  and  lawmakers .  Worse ,  P res ident  Trump
and the  Repub l i can  Par ty  have  l aunched  renewed ca l l s  to  de fund  U.S .  pub l i c  med ia ,  wh i le  e l im inat ing
the  Corporat ion  fo r  Pub l i c  Broadcast ing  i s  a  p r io r i ty  fo r  the  Depar tment  o f  Government  E f f i c iency
under  ausp ices  o f  Musk  (K lebanov,  2024) .  Th i s  paradox  between  t rust  and  po l i t i cs  insp i res  th ree
research  quest ions :  
(R 1 )  How can  PBS ma inta in  i t s  pos i t ion  as  t rusted  med ia  inst i tu t ion  in  a  “post - t rust ”  soc ie ty  and
antagon ist i c  po l i t i ca l  c l imate?  
(R2)  What  a re  the  v iews  and  impact  on  the  fu ture  o f  PBS  as  t rusted  inst i tu t ion  o f  i t s  th ree  ma in
stakeho lders  (PBS stat ions ,  aud iences  and  the  U.S .  government)?
(R3)  What  a re  the  s t rengths  and  weaknesses ,  oppor tun i t i es  and  th reats  that  PBS face  in  fu ture-
proof ing  i t s  pos i t ion?
To  address  these  research  quest ions ,  f i r s t ,  we  bu i ld  a  f ramework  combin ing  stakeho lder,  advocacy
coa l i t ion  and  mu l t ip le  s t reams  ana lys i s  (Be land  &  Howlet t ,  2016 ;  K ingdon ,  1984 ;  Authors ,  2019) .  Next ,
we  ana lyze  the  v iews ,  v i s ib i l i ty  and  power  o f  PBS ’  th ree  ma in  s takeho lders ,  re ly ing  on  th ree  data
sets :  fo r  PBS  organ izat ions  the  resu l t s  o f  our  survey  o f  loca l  PBS  stat ion  managers  (N=  67) ;  fo r  PBS
aud iences  the  resu l t s  o f  our  nat iona l l y  representat ive  survey  o f  PBS  v iewers  (N  =  1533) ;  fo r
government  press  a r t i c les  about  po l i t i ca l -economic  i ssues  re la ted  to  PBS .  
Ana lys i s  and  compar i son  o f  these  resu l t s  w i l l  show weaknesses  and  st rengths  that  can  be  shored  up
to  ensure  a  s t rong  fu ture  fo r  and  cont inued  aud ience  t rust  in  the  inst i tu t ion .  We igh ing  the  v i s ib i l i ty
and  power  o f  the  th ree  stakeho lders ,  we  fo rmu late  recommendat ions  to  ensure  the  longev i ty  o f  th i s
med ia  organ izat ion  and  i t s  potent ia l  to  cont r ibute  to  a  renewed t rust  in  med ia .
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